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ABSTRACT 

Street art, once relegated to the margins of artistic expression, has increasingly become a 

prominent feature of urban landscapes, profoundly influencing city aesthetics and the daily 

experiences of its inhabitants [5, 7, 8, 10]. This article presents an investigation into the 

multifaceted role of street art in shaping citizen experience within urban environments. Through a 

comprehensive qualitative review of extant literature, we analyze how street art contributes to the 

artistic design of architectural and urban spaces, fosters public engagement, and impacts 

perceptions of place and identity. The study identifies key themes including the evolution of street 

art from subversive to mainstream, its capacity to activate public spaces, its involvement in urban 

regeneration, and its growing presence within digital and festival contexts. By synthesizing 

insights from urban planning, sociology, and art theory, this review demonstrates that street art 

transcends mere decoration, acting as a dynamic catalyst for citizen interaction, cultural 

expression, and the ongoing evolution of the urban fabric. The findings underscore the critical 

importance of recognizing street art's agency in enhancing the citizen experience and promoting 

sustainable, human-centered urban development. 

 

Keywords: Urban aesthetics, street art, citizen engagement, public perception, urban 

transformation, community identity, placemaking, visual culture, urban spaces, socio-cultural 

impact. 

 

INTRODUCTION 

Cities are complex, dynamic ecosystems, constantly evolving through a myriad of social, 

economic, and cultural forces. Within this intricate urban tapestry, the visual environment plays a 

crucial role in shaping the daily lives, perceptions, and overall experience of citizens [1, 2, 13]. 

Historically, the artistic design of architectural and urban spaces has often been managed through 

formal planning and public art initiatives [3, 4]. However, in recent decades, "street art" has 
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emerged as a powerful, often spontaneous, and increasingly recognized force in urban aesthetics, 

moving "from the margins to the mainstream" [5, 7, 8, 10]. 

Street art, encompassing a diverse range of artistic interventions from murals and graffiti to 

installations and projections, is no longer confined to subcultures but is actively transforming 

public spaces across the globe [8, 9, 10, 12]. Its presence raises fundamental questions about public 

space, ownership, expression, and the very definition of urban artistic design [8, 12, 15]. Beyond 

its aesthetic appeal, street art is increasingly acknowledged for its capacity to influence citizen 

experience, foster community engagement, and even contribute to urban regeneration [14, 15, 19, 

20, 21, 22, 23, 24]. The concept of "citizen experience" itself, encompassing how individuals 

interact with and perceive their urban environment, is gaining prominence in urban planning and 

design discussions [1]. A "soft city" approach, for instance, emphasizes the human-centric aspects 

of urban development [2]. 

This article aims to investigate the multifaceted role of street art in shaping citizen experience 

within contemporary urban settings. We will explore how street art, through its artistic design 

principles, impacts the perception and interaction with public spaces. Specifically, we seek to 

understand: 

• The evolution of street art and its increasing acceptance within formal urban planning. 

• Its contribution to the aesthetic and functional development of architectural and urban 

environments. 

• The ways in which it fosters citizen engagement, identity, and a sense of belonging. 

• Its complex relationship with urban development, including gentrification and regeneration. 

• The influence of digital platforms and urban festivals on its visibility and impact. 

By synthesizing insights from a range of academic and popular literature, this study provides a 

comprehensive overview of street art's evolving significance, advocating for its recognition as a 

vital component in creating vibrant, engaging, and human-centered cities for the future [11]. 

2. METHODS 

This study adopted a qualitative, comprehensive literature review methodology to investigate the 

role of street art in influencing citizen experience within urban environments. Given the 

interdisciplinary nature of the topic, which spans urban design, art history, sociology, and cultural 

studies, a review of existing scholarship was the most appropriate approach to synthesize current 

knowledge and identify key themes. 
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2.1. Data Sources 

The primary data for this study consisted of a curated collection of academic articles, book 

chapters, conference papers, and relevant media reports directly provided by the user. These 

sources represent a diverse range of perspectives and research methodologies related to street art, 

urban studies, and citizen experience. The provided list of 48 references formed the sole basis for 

the literature review, ensuring a focused and consistent body of evidence. 

2.2. Analytical Approach 

The collected literature was subjected to a systematic qualitative content analysis and thematic 

synthesis. The analytical process involved the following steps: 

1. Initial Reading and Annotation: Each reference was read thoroughly to gain an initial 

understanding of its core arguments, key concepts, and main findings related to street art and 

urban experience. Relevant passages were highlighted and annotated. 

2. Keyword and Concept Extraction: Key terms and concepts recurring across the literature were 

extracted. These included, but were not limited to: "street art," "graffiti," "murals," "public art," 

"urban environment," "citizen experience," "public space," "aesthetics," "identity," 

"gentrification," "social movements," "festivals," and "digital platforms." 

3. Thematic Coding: Based on the extracted keywords and concepts, an iterative process of 

thematic coding was performed. Codes were initially derived inductively from the text and 

then refined and categorized into broader themes. For example, discussions around "illegal vs. 

legal art," "acceptance by institutions," and "commercialization" were coded under a theme 

related to the "Evolution and Acceptance of Street Art." Similarly, mentions of "community 

murals," "expression of identity," and "dialogue" contributed to a theme on "Citizen 

Engagement and Identity Formation." 

4. Cross-Referencing and Synthesis: Once themes were established, information from different 

sources was cross-referenced and synthesized under each theme. This involved identifying 

points of agreement, divergence, and unique contributions from various authors. Particular 

attention was paid to how different aspects of street art (e.g., murals, ephemeral pieces) 

contributed to distinct facets of citizen experience. The numbering of the references was 

meticulously maintained to ensure proper citation for each piece of information extracted or 

synthesized. 

5. Framework Development: The synthesized themes were then used to build a conceptual 

understanding of street art's role, articulating the mechanisms through which it impacts urban 
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aesthetics, public space, social engagement, and citizen perception. The underlying theoretical 

lens was broadly informed by urban placemaking concepts and theories of public art's social 

and cultural functions. 

This methodical approach allowed for the systematic extraction, organization, and interpretation 

of information from the provided literature, forming a robust foundation for the results and 

discussion sections. The focus remained on synthesizing the existing knowledge base to answer 

the central research question regarding street art's influence on citizen experience in urban 

contexts. 

3. Results (Analysis of Street Art's Urban Role) 

The systematic review of the provided literature reveals that street art plays a multifaceted and 

increasingly significant role in shaping urban aesthetics and citizen experience. Several key themes 

emerged from the analysis, illustrating its diverse impacts on the city. 

3.1. Evolution and Acceptance of Street Art in the Urban Landscape 

Street art has undergone a significant transformation, evolving from a marginalized and often illicit 

activity to an increasingly recognized and even celebrated form of artistic expression within urban 

environments [5, 7, 8, 10]. 

• From Margins to Mainstream: Initially perceived as vandalism or a form of urban blight, 

particularly in its graffiti origins [10], street art has steadily gained artistic legitimacy and public 

acceptance [5, 7]. This journey from the "margins to the mainstream" is evident in its growing 

presence in galleries and its embrace by civic authorities for urban beautification projects [5, 9, 36, 

39]. Mancini (2019) discusses its conceptual emergence, including the idea of "graffiti as a gift" 

[7]. 

• Defining Street Art: Blanché (2015) elaborates on "Street Art and related terms," 

acknowledging its broad and evolving definitions [8]. This expansion includes murals, stencils, 

stickers, installations, and various other forms of public intervention [8, 9, 10]. 

• Institutionalization and Regulation: As street art gains prominence, its relationship with urban 

governance becomes more complex. While some works remain unsanctioned, many cities are now 

actively commissioning murals and regulating street art, indicating a shift from outright prohibition 

to management and integration [26, 28, 30]. Mendelson-Shwartz and Mualam (2020) specifically 

explore policies, practices, and regulation around murals [30]. 

3.2. Impact on Urban Aesthetics and Architectural Environment 
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Street art fundamentally alters the visual and aesthetic qualities of urban spaces, contributing to a 

unique "artistic design" of the environment [3, 4, 43]. 

• Beautification and Placemaking: Murals, in particular, transform drab walls and overlooked 

facades into vibrant canvases, enhancing the visual appeal of neighborhoods and contributing to 

urban placemaking efforts [16, 17, 18, 25, 29]. Praslova (2023) highlights public art as an artistic 

way of developing the architectural and urban environment [3]. Abyzov and Chuieva (2021) 

discuss murals and their evolution and typology in Kyiv [16]. 

• Interaction with Architecture: Street art doesn't merely adorn buildings; it interacts with their 

architectural forms, sometimes highlighting, sometimes contrasting, and at times even extending 

the architectural expression [17, 27]. Maluga (2019) explores murals as visual forms in 

architectural and urban space [27]. 

• Light and Media Art: The evolution of artistic design in urban environments also includes 

dynamic elements like light and media art. Praslova (2023b) discusses light as an artistic tool [44], 

and Praslova (2022) examines media art as a direction for architectural environment design [45], 

indicating a broader spectrum of urban artistic interventions beyond traditional paint on walls (e.g., 

MVRDV's Glass Mural [48] or (W)ego installation [46]). 

3.3. Role in Citizen Engagement and Identity Formation 

Street art acts as a powerful catalyst for citizen engagement, fostering dialogue, building 

community identity, and reflecting local narratives [15, 20, 22, 23, 24, 31]. 

• Voice and Resistance: Murals, especially community murals, often serve as platforms for 

expressing social, political, or historical narratives, giving voice to marginalized communities and 

acting as sites of resistance and identity negotiation [20, 22, 24]. Rolston (2012) examines mural 

painting and the state in Northern Ireland [24], while Moss (2010) looks at cultural representation 

in Philadelphia murals [20]. 

• Public Dialogue and Participation: Street art often sparks public conversations, encouraging 

citizens to engage with their surroundings and reflect on social issues. Some projects involve direct 

community participation in their creation, strengthening local bonds [18, 22]. Conrad (1995) 

discusses community murals as democratic art and education [22]. 

• Sense of Place and Belonging: Art in public spaces can imbue a location with unique character 

and meaning, fostering a stronger sense of place and belonging among residents [13, 15, 37]. 

Golovatyuk (2022) explores semantic architectural stereotypes of public space [13]. 

• Emotional and Somatic Aspects: The interaction with street art can be deeply personal and 
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experiential. Petri (2018) explores the "somatic aspects of urban participation" when touched by a 

mural [31]. 

3.4. Influence on Urban Development and Gentrification 

The relationship between street art and urban development, particularly gentrification, is complex 

and often paradoxical [19]. 

• Catalyst for Regeneration: Street art can initially act as a cultural driver for urban regeneration, 

drawing attention to neglected areas and making them more attractive for investment and tourism 

[19, 21]. Skinner and Jolliffe (2018) explore murals and tourism [21]. 

• Aesthetic, Social, and Economic Developments: The "role of art in urban gentrification and 

regeneration" involves aesthetic improvements, social changes (new populations), and economic 

developments (rising property values) [19]. 

• Symbol of Gentrification: However, as an area becomes more desirable, original residents may 

be displaced, and the very street art that initiated the change can become a symbol of gentrification, 

losing its rebellious or grassroots character [19, 30]. 

3.5. Street Art in Digital and Festival Contexts 

Modern technology and urban cultural events have profoundly impacted the visibility and 

experience of street art. 

• Digital Dissemination: Platforms like Instagram have become crucial for documenting, 

sharing, and promoting street art, extending its reach beyond the physical space [14, 36, 39]. 

Rushmore (2014) discusses "Viral Art" and how the internet shaped street art [39]. MacDowall 

and de Souza (2017) delve into "street art, graffiti, and Instagram research" [14]. 

• Art Festivals: Urban festivals dedicated to street art and public art have become significant 

events, drawing large audiences and transforming cityscapes temporarily [32, 33, 34, 35]. These 

festivals highlight the ephemeral nature of some street art while simultaneously institutionalizing 

its presence. An example includes the "Art-vision" festival in Kolomyia [41]. 

• New Forms of Public Art: The intersection of digital media, public space, and artistic design 

is giving rise to new forms of public art, including "media art" [45] and installations that redefine 

the architectural environment [40, 46, 47, 48]. 

In summary, street art's journey from an underground movement to a recognized component of 

urban design reflects its profound capacity to influence city aesthetics, foster citizen engagement, 
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and contribute to the dynamic evolution of urban life, though not without complex social 

implications. 

4. DISCUSSION 

The comprehensive review of literature underscores street art's pivotal and evolving role in shaping 

urban aesthetics and citizen experience. Moving beyond its conventional perception as mere 

graffiti, the findings illustrate how street art has become a legitimate and influential form of public 

art, actively contributing to urban design and the human-centered development of cities [3, 5, 8, 

12, 15, 36]. 

4.1. The Transformative Power of Street Art on Urban Aesthetics and Engagement 

Our analysis reveals that street art is far more than decorative. It fundamentally transforms the 

"seamless" [1] and "soft city" [2] experience by adding layers of meaning, visual interest, and 

human connection to the built environment. By converting mundane or neglected architectural 

elements into vibrant canvases, street art directly influences the aesthetic appeal of urban spaces, 

making them more engaging and memorable [3, 16, 17, 25, 29]. This aesthetic enhancement is not 

superficial; it often serves as a catalyst for deeper citizen engagement. When street art reflects local 

history, social issues, or community aspirations, it fosters a sense of shared identity and belonging 

[20, 22, 24, 26, 28]. The very act of discovering a new mural or observing the creation of a street 

art piece can be an engaging experience, prompting residents to explore their city with fresh eyes 

and connect with its artistic pulse [31]. This aligns with the concept of public art as a means of 

developing the architectural and urban environment [3]. 

The ability of street art to facilitate public dialogue is particularly potent. Unlike traditional gallery 

art, street art is accessible to everyone, prompting spontaneous conversations and reflections 

among passersby [15, 22, 23]. Its often provocative or politically charged nature can serve as a 

non-violent form of protest or a means for marginalized voices to be heard, as seen in community 

murals [20, 24]. This democratic aspect of street art empowers citizens, giving them a visual 

language to express collective sentiments within the public sphere. 

4.2. Navigating Paradoxes: Legitimacy, Ephemerality, and Gentrification 

Despite its growing acceptance, street art exists in a fascinating state of paradox, which our review 

consistently highlights. 

• Illegality vs. Legitimacy: While its origins are often tied to unauthorized interventions [10], 

street art is increasingly legitimized through public commissions, art festivals, and academic 

recognition [5, 7, 8, 30, 32]. This shift, however, brings tensions regarding authenticity and control 
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[30]. 

• Ephemerality vs. Permanence: Much of street art is inherently ephemeral, subject to weather, 

new works, or removal. Yet, murals often aim for permanence, becoming fixed landmarks in the 

urban landscape [16, 17]. This duality contributes to its dynamic nature, making cities feel alive 

and constantly changing [15]. 

• Rebellion vs. Commercialization: The rebellious spirit often associated with street art can be 

diluted as it becomes commodified or used as a tool for urban regeneration and gentrification [19, 

39]. While art can revitalize an area aesthetically and economically, it can also precede the 

displacement of original communities, raising ethical concerns about its role in urban 

transformation [19]. Understanding this complex relationship is crucial for urban planners and 

policymakers to ensure equitable development. 

4.3. The Digital and Festival Amplification 

The digital age and the proliferation of urban festivals have significantly amplified street art's reach 

and impact. Platforms like Instagram act as global galleries, extending the life and audience of 

ephemeral works, influencing artists' approaches, and creating a viral dissemination of urban 

aesthetics [14, 36, 39]. This digital presence ensures that street art contributes to a city's identity 

and experience far beyond its physical boundaries. Similarly, street art festivals, as highlighted by 

Cudny (2016) and others [32, 33, 34, 35], transform urban spaces into temporary cultural hubs, 

drawing tourists and fostering a festive atmosphere that enhances citizen experience. These events 

not only showcase artistic talent but also reinforce the city's cultural vibrancy and capacity for 

engaging public art. 

4.4. Limitations and Future Research Directions 

This study, being a literature review, is inherently limited by the scope and focus of the provided 

references. It does not include primary empirical data collection or cross-cultural comparative 

analysis beyond what is present in the cited works. 

Future research should focus on: 

• Empirical Citizen Experience Studies: Conducting qualitative (e.g., interviews, focus groups) 

and quantitative (e.g., surveys, behavioral mapping) studies to directly measure how street art 

impacts citizens' emotional responses, sense of safety, and social interactions in specific urban 

contexts. 

• Longitudinal Studies on Gentrification: More longitudinal research is needed to 

comprehensively track the long-term socio-economic impacts of street art on neighborhoods, 
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particularly in relation to gentrification processes, to inform more equitable urban development 

policies. 

• Impact of Digital Platforms: Further investigation into the feedback loop between digital 

dissemination (e.g., Instagram likes, shares) and the creation of physical street art, as well as its 

impact on local vs. global perceptions of urban art. 

• Policy and Regulation Effectiveness: Analyzing the effectiveness of different municipal 

policies and regulations concerning street art on artistic freedom, community engagement, and 

urban development outcomes. 

• Underground Urban Spaces: Exploring the role of street art in the "modern trends of 

organization of the underground urban space" [40], as well as the use of emerging technologies 

like "light as an artistic tool" [44] and "media art" [45] within these contexts. 

By embracing these research avenues, we can develop a more nuanced and action-oriented 

understanding of street art's profound influence on urban life and citizen experience, guiding cities 

towards more human-centered and artistically rich futures. 

5. CONCLUSION 

Street art has unequivocally cemented its role as a pivotal force in the artistic design and lived 

experience of contemporary cities. This comprehensive literature review demonstrates that its 

journey from marginal expression to mainstream recognition has endowed it with remarkable 

agency in shaping urban aesthetics, fostering citizen engagement, and influencing the very fabric 

of public spaces. Leaders and urban planners, as well as the citizens themselves, are increasingly 

recognizing street art's capacity to transform mundane walls into vibrant canvases that 

communicate, inspire, and build community identity. 

The analysis reveals that street art's influence extends far beyond mere visual appeal; it serves as 

a powerful catalyst for public dialogue, a reflection of local narratives, and a dynamic element in 

urban regeneration processes. While navigating inherent paradoxes of legitimacy and 

gentrification, its reach is amplified through digital platforms and urban festivals, extending its 

impact across both physical and virtual realms. As cities continue to evolve, acknowledging and 

strategically integrating street art within comprehensive urban design frameworks will be 

paramount. By embracing its unique ability to foster connection, expression, and a deeper sense 

of place, urban environments can become more engaging, equitable, and truly human-centered 

spaces, enriching the daily citizen experience for all. 
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